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Starbucks Corporation is an American global 
coffee company and Italian-style coffee-
house chain based in Seattle, Washington. 
Starbucks is the largest coffeehouse com-
pany in the world, with 19,972 stores in 
60 countries.The first Starbucks opened in 
Seattle, Washington, on March 30, 1971 
by three partners: English teacher Jerry 
Baldwin, history teacher Zev Siegl, and writ-
er Gordon Bowker. The three were inspired 
by coffee roasting entrepreneur Alfred Peet, 
whom they knew personally, to sell high-
quality coffee beans and equipment.

The company, in a joint venture with Tata 
Global Beverages, plans to open three stores 
in Mumbai this year after the inauguration 
its first outlet in the city last month, before 
launching in New Delhi early next year.

The 42 menu items reflect local as well 
as Western tastes, featuring items such as 
Elaichi Mawa croissants - made with carda-
mom and milk solids - and tandoori paneer 
rolls.

Diageo will henceforth control 53.4% 
of USL after paying a little over $2 
billion for the deal and an open offer. 
About half of that could go to Mallya, 
who needs the money badly

It is perhaps the most elegant, beautiful, dynamic 
store we’ve opened in our history

Chief Executive Howard Schultz
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TED (Technology, Entertainment and 
Design) is a global set of conferences 
devoted to the showcasing and dissemi-
nation of “ideas worth spreading”

TEDx is a program under the TED 
umbrella which aims at providing 
the same experience as the flagship 
TED conference at a more local level. 
Instituted with the spirit of TED’s mission 
“idea worth spreading”, it provides
communities, organisations and individu-
als to organise events on the lines of the 
TED conference.

Although the events are fully organised 
by the communities, yet different TEDx 
events share the same TED ethos..

TEDx IITD
Engineering aims at taking innovative 
technology and designs mainstream and 
therefore it is only apt that an event like 
TEDx is organised in one of the premier 
engineering institutions of the country. 
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Entrepreneurship Development Cell
Indian Institute of Technology, DelhiForeign direct investment (FDI) is direct investment into production in a country by a company located in another country, 

either by buying a company in the target country or by expanding operations of an existing business in that country. The retail laws earlier in 
place permitted single brand retail trading with Government permission with at least 30% sourcing done from micro and small industries with 
investment not exceeding $1 million. The recent changes in the retail laws significantly altered multi brand retailing by allowing for up to 51% 
FDI subject to conditions that include set up only in cities with population in excess of 10 lakhs, a minimum investment of US $100mm and at least 
51% investment in back end infrastructure.

Introduction of FDI will allow these farmers to deal with foreign retailers direct-
ly. The farmers shall be a source for local availability of raw materials for the 
companies and thus can receive better prices for their produce. Huge capital 
investments and introduction of new technology would help farmers incre-
ment their production levels. The competition in the market shall drive both 
local producers and foreign retailers towards enhancing product qualities and 
availabilities. With a large number of options available, the consumers would 
also be entitled to a large number of discounts and other benefits and deals.

With FDI, Tax buoyancy of the economy is expected to increase. Tax rev-
enue will increase through VAT and service tax as these are the largest 
contributors to indirect tax collections. The organized sales with computer-
ized billing system will also yield more revenue through commodity taxes 
like VAT and service tax to the government Also, FDI in retail can create 
approximately 4 million direct jobs and almost 5 to 6 million indirect jobs 
including contractual employment within a span of 10 years, making it the 
largest sector in organized employment. Multi brand retailers like Walmart 
also set up training centres for youth before employing them at their outlets.

It will also help improve the operational efficiency of the supply chain of perish-
ables. At present, almost 40% of the food grains produced are wasted due to 
prolonged storage in warehouse or storage shacks. The government has made 
it compulsory for foreign retailers to invest 50% of their capital in Back-end in-
frastructure. Besides that, The improved FDI in retail will make way for inflow 
of knowledge from international experts. Foreign retailers shall improve the 
quality of services and goods and also serve as an example for local retailers.

Unrestrained FDI flows in retail sector have always been in the scrutiny by 
many. There have been a number of cases on both sides, ones where they 
have a huge success for themselves and also for the country and others where 
they have failed tremendously and lead to a large number of socio economic 
problems. Looking at the unorganised retail sector in India we can deduce that 
a majority of the population is employed in that side. 

A mere comparison between Wal-Mart (one of the big company interested in 
investing in India) and whole of Indian retail sector will show that our sector 
is only a dwarf in comparison to a giant. The annual turnover of Wal-Mart is 
$443.854 Billion as compared to $400 billion of Indian retail sector. HUL India’s 
largest FMCG is just $ 3.98 billion dollars. Even considering the output in term 
of products and number of stores Wal-Mart alone can beat Indian retail sector 
easily. This shows that Indian retail sector have to develop a lot before even 
thinking about giving competition to big companies. 

There are many examples of south East Asian countries which show that al-
lowing FDI, leads to the marginalisation of the domestic retailers and unem-
ployment. There also many concerns that FDI in retailing can upset the import 
balance, as rather than selling their products in the local market they might 
source them globally. To reduce the competition from the local market, they 
sell their products at a much lower process in the beginning and once they 
have created a monopoly in the market they start to exploit the consumers and 
increase the prices and earn profits Since the lending rates are much higher in 
India, many retailers have argued that small retailers are in a huge disadvanta-
geous position as they fear that the foreign companies have access to interna-
tional funds which are available at much lower interest rates.

The prices position Starbucks at the premium 
end of India’s coffee cafes, with a 12 ounce 
cappuccino retailing for a little over $2.

Schultz came to India in November 2010 to 
begin “substantive conversations” with the 
salt-to-SUVs Tata conglomerate, which were 
followed by meetings in Seattle and a January 
2011 coffee sourcing agreement with Tata 
Coffee. A year later, Starbucks announced it 
had formed a 50-50 joint venture with Tata 
Global Beverages called Tata Starbucks Ltd. 
At the time, the vice chairman of Tata Global 
Beverages, R.K. Krishnakumar, said the joint 
venture hoped to open 50 stores by the end of 
2012 - a statement Starbucks has since tried to 
distance itself from.

Retail consultancies have predicted India’s 
$230 million cafe market will swell to $410 
million by 2017, with the number of cafes ris-
ing from 1,950 to 2,900 in the next five years.

Cafe Coffee Day, which is owned by an 
Indian coffee conglomerate based in the 
southern city of Bangalore, has around 1,350 
outlets and is the current market leader. A 
host of international players, like Gloria 
Jean’s, Costa Coffee and Coffee Bean & 
Tea Leaf, are already scrambling to catch up 
while Starbucks is strengthening its position 
with acquisitions  such as the one it recently 
announced, buying Teavana for $620 million 
dollars in cash.

Entrepreneurship Development Cell
Indian Institute of Technology, Delhi

In the UK, the campaign is hosted by Youth Business Internation-
al, a global network of initiatives that help young entrepreneurs to 
start their own business, in partnership with Barclays. 

The campaign takes place 12-18 November.

The theme for 2012 is:   Pass it On!

Argumentative Entrepreneurs
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 With the backing of a successful first 
event in 2011, EDC IITD returns with 
the second edition on Janaury 19, 
2013 with the limelight being around 
the theme “The Road not Taken”. 
With eminent speakers on board, it 
promises to stimulate the  minds of 
the budding entrepreneurs, by offer-
ing insights into the lives of the people 
who dared to tread the path less 
taken by and made a difference in the 
way we approach life.

If you want us to do a story about your innovative ideas, a startup or have 
any suggestions to give, please reach us at : utkarshmalhotra@edc-iitd.org

Upcoming Events



1 If you combine it all, the beverage, modifiers and the custom-
ization options they give you more than 87,000 combinations !!!

2. In addition to its coffee prowess, Starbucks is a mega pastry 
vendor. As a matter of fact, a starbucks pastry ‘The Cinnamon 
Chip Scone’ has more calories than a ’Quarter Pounder’. 

3. The company has been named after a character from Moby 
Dick Even the logo is inspired by a 16th-century Norse print of a 
“two-tailed mermaid, or siren.” 

4. Smiling is part of a Starbucks’ employee’s job description, 
even says so in their handbook !

5. If averaged over the years, one can say that Starbucks opens 
two or three new stores daily !!!

6. The tables are designed with solo diners in mind. Round, so 
that no edges are there, which may remind you of the emptiness 
of the empty seats which could have been there .

7. Most stores are decorated according to one of three templates. 
Heritage, Artisan or the Regional Modern theme.

8. There’s a secret size not on the menu. The 8-ounce cup called 
the “short”

Facebook CEO and co-founder Mark 
Zuckerberg has this everlasting craze for dogs. 
His dog which is named ‘Beast’, you wouldn’t 
really guess looking at it, has its pictures all 
over the CEO’s facebook wall and page. This 
charming white pup has the richest young CEO 
as its boss making it easy for people to call ‘The 
Boss and his Beast’

Stop following those instructions that you find 
on the StarCraft 2 game, if you really want 
to master the game simply follow Quora co-
founder Charlie Cheever. You can follow him in 
Quora and you will be surprised to see tons of 
responses about the game which would show 
his craziness towards this game.

 TRIVIA

“The only way of finding the limits of the 
possible, is by going beyond them”

- Arthur C. Clarke

Unless you have been living under a rock all 
along, you must have heard of ‘iPad’ and the so 
called android based iPad killers. But not many 
know that long before  apple inc. unveiled the 
iPad and changed mobile computing forever for 
good, a little known company by the name of 
‘notion ink’ was trying to bring to the market a 
tablet device much similar in functionality to the 
iPad. Only thing, it was supposed to cost com-
paratively lesser, be more open and functional(it 
was supposed to use a modded version of 
android os)... And the whole thing was concep-
tualised and designed in india by a group of pas-
sionate next generation technocrats (if it helps, 
the group is led by an iitkgpian). They named 
their tablet ‘Adam’. The whole ideation and cre-
ation of the device was blogged. The prototype 
was showcased at ces 2010, and oh boy, was 
the industry taken by a storm. The techbloggers 
were mightily impressed by the concept. Swivel 
camera, a display readable even in sunlight, dual 
core processor... Omg! A geek’s delight!! The 
specs were impressive, design was ergonomi-
cal, UI was refreshingly different and what not. 
Unsurprisingly, they earned a large number of 
followers who craved to get their hands on the 
device and I was one of them. It was the arrival 
of the next generation of Indian technocrat, the 
next Apple, the next Google.

Or was it? Considering that I am not bluffing 
(which I am not), why haven’t you heard of these 
guys? Well, for a simple reason that though their 
brainchild did make it to the market, it did so 
after innumerable delays (attributed to organisa-
tional inadequacies, manufacturing troubles,

transportation problems) which took the nov-
elty away from the device as in another part of 
the globe, a guy named Steve jobs had already 
taken stage and unveiled the iPad. Taking 
into account the clout big corps like apple 
enjoy over the market, they had no chance. 
Compounding to their problems, the final prod-
uct fell short of the expectations by way too 
much. The final product had a buggy software, 
unreliable hardware (made in china) and did 
not perform optimally. Result: A dud.

The most intriguing part was not the product, 
but the way it was marketed. The notion ink 
story is a great lesson in effective marketing, 
not much so in product development. There 
was no single print ad, no major tv commer-
cial, no major advertising campaign. Yet, they 
were able to reach the targeted audience (read 
geeks) by blogging every little step they took, 
crowdsourcing decisions like their company 
logo and the colour options for the tablet. 

DID YOU KNOW?

Entrepreneurship with 
a difference

Social entrepreneur
Someone who recognizes a social problem and 
uses entrepreneurial principles to organize, cre-
ate, and manage a venture to make social change

The benefit of the “crowdsourcing” and blog-
ging was that the users were kept in loop with 
the development of the product and thus they 
felt a part of the development. Technical blogs 
and commentators were kept in loop and they 
were generally all praise (they later trashed the 
product with nearly same vehemence) about it. 
Seems a rosy picture, eh?? Marketing without 
shelling a penny?? And without any cheap 
intrusive ads??
This novel marketing is not without flaws. By 
blogging every idea they had and by promis-
ing too much, they put unnecessary burden of 
delivering a lot more than they actually could 
and eventually they could not fully materialise 
their dream. In contrast to the Apple Inc., 
which is anything but transparent, and is very 
secretive about what cooks in its Cupertino 
campus (remember what they did when they 
lost the iPhone 4 prototype in a bar), the very 
transparent Notion Ink bucked under the pres-
sure of unrealistic expectations.

So why am I telling this? Well, for one reason 
that among us, there are a number of individu-
als who have the calibre of developing some-
thing novel, something radically different. It is 
to them that I say, never lose hope. Going by 
the stereotypes, We Indians are not very good 
with coming with something radically differ-
ent. Myth busted. That we are good at only 
software stuff and not the product develop-
ment. Busted.

Having learnt a lesson, Notion Ink is currently 
working on the second iteration of Adam, 
backed by a similar, but significantly lower 
profile marketing campaign (mainly using twit-
ter). I wish them all the best. It is one of the 
very few corporations which I personally look 
upto and I really want them to succeed

Muhammad Yunus

Born: 28 June, 1940

Known for: Grameen Bank, 
micro-credit

In 2006 Yunus and Grameen re-
ceived the Nobel Peace Prize “for 
their efforts through microcredit 
to create economic and social 
development from below

Bangladeshi banker, economist

Grameen Bank (GB) has reversed conventional banking practice 
by removing the need for collateral and created a banking system 
based on mutual trust, accountability, participation and creativity. 
GB provides credit to the poorest of the poor in rural Bangladesh, 
without any collateral. At GB, credit is a cost effective weapon to 
fight poverty and it serves as a catalyst in the over all development 
of socio-economic conditions of the poor who have been kept out-
side the banking orbit on the ground that they are poor and hence 
not bankable. 
  
As of October, 2011, it has 8.349 million borrowers, 97 percent of 
whom are women. With 2,565 branches, GB provides services in 
81,379 villages, covering more than 97 percent of the total villages 

Microcredit
Microcredit is the extension of very small loans 
(microloans) to impoverished borrowers who 
typically lack collateral, steady employment and a 
verifiable credit history

Bookatdoor.com is an initiative by IIT Delhi Alumni and Students which allows 
students to sell and buy books from their hostel rooms. We know how expen-
sive college textbooks can be and Bookatdoor.com lets you sell your books 
at a very good price and will allow you to buy them at very cheap price. Our 
main objective is to reduce expenditure on books and studies. Once we 
start selling books students would be spending only 1/4th of the MRP* of the 
books. Hence, minimizing their expenditure on studies and optimising the 
usage of books.

What?

• Order your books at “bookatdoor.com” 
• Search from over 1000 books from “BUY 

BOOKS” section
• Pay about 60% of MRP of book
• Get 30% cash back on return
• Free Home delivery within 48 hours

How it works?

Founded and currently managed by two students, Nishant Jaiswal and Tuhin 
Rahariya , both undergraduates at IIT Delhi. The team members, right from the 
web D deptartment to the publicity are all students too. Campus ambassadors 
from other colleges have also been involved recently.
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